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WELCOME TO OUR EIGHTH ISSUE OF THE COVID-19 
FOODSERVICE BULLETIN!
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THERE IS DEFINITELY LIGHT AT 
THE END OF THE TUNNEL FOR 
THE AUSTRALIAN FOODSERVICE 
MARKET!

In this issue we bring you interesting 
and promising results from our recent 
on-going market research among 
foodservice operators nationwide 
since lockdown started mid-March this 
year.

From the very beginning, I did say this 
would not be the end of the world for 
our beloved foodservice market in this 
country, and I am certainly pleased to 
say that my optimism is proving to be 
correct through the hard data coming in 
from the market.  That does not mean, 
though, times have not been extremely 
difficult for so many and continue to be 
extremely difficult, particularly  for all 
our foodservice friends in Melbourne 
and rest of Victoria at the moment.

As this survey went into field, Victoria 
went back into lockdown, so Melbourne 
and regional Victoria are not included 
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I have said all along that the Australian 
Foodservice market is bound to come 
back stronger and more resilient, - yes, 
somewhat consolidated, but it will be 
back as we knew it.  Why? Again, as I 
said in the beginning of the crisis, you 
do not change the psyche of a nation 
who have made eating out a way of life, 
a nation that loves their independent, 
often local, Restaurants and Cafés, 
their local Pub and their local Club as 
well as their independent Fast Food 
outlet whether that is for breakfast, a 
sandwich, salad or burger for lunch or 
a Thai dinner.  

You will have heard me say over and 
over again, Australia is not a chain 
market like the US and UK markets. 

Australians are totally 
different in what they 
look for when eating 
out.  

This has dictated the development and 
structure of the Australian Foodservice 
market. In my experience, having 
worked in the foodservice space for 
20+ years now – here, in South East 
Asia, China, the Middle East, India, 
Nordic Markets, UK and Continental 
Europe – it is a common mistake by 
companies to look towards the US for 
indications of trends and developments 
in order to understand their own 
market, their own foodservice business.  
It is easy to understand why; the US 
market is ‘big & ugly’, it attracts the 

in this survey round as we wanted to 
understand the foodservice market’s 
behaviours as restrictions were easing 
around the country. It is based on 
these results, as you will see, that we 
believe we will see a positive recovery 
taking us back to the same vibrant and 
strong foodservice market Australia 
had prior to the crisis.  Findings we see 
here are totally in line with what we 
saw happening in the New Zealand 
Foodservice market as lockdown 
restrictions had been easing there – 
mind you, just as we published these 
findings for New Zealand in Bulletin 
no. 7, they unfortunately went back 
into lockdown. However, that does not 
make the findings any less relevant.
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attention in the same way as celebrity 
chefs do. The mistake is, of course, 
that any company, any person will be 
misguided if they base their business 
decisions according to what they see 
and experience in the US market, as 
misguided as it is to think that celebrity 
chefs, here and overseas, set the 
trends and developments for the wider 
foodservice market. 

They do not, because the reality of their 
day-to-day cooking, meal creation, 
equipment, spending power on 
produce and ingredients and staffing 
numbers is as far away from reality 
as it is possible for the independent 
restaurateur and café operator. These 
independent Restaurants and Cafés 
are the core and the heartbeat of the 
Australian Foodservice market, this is 
where the real cuisine and menu trends 
are formed as well as where eating out 

habits for all Australians from all walks 
of life are created.

These are the operators we have 
been talking with every day of this 
crisis, (yes, we have, of course, also 
surveyed the QSR Chains – Bulletin no. 
5), these are the foodservice operators 
that have shown huge resilience and 
ingenuity right through the pandemic – 
again, confirmed by this latest survey. 

To put it in perspective, we 
had at the start of lockdown, 
16,209 independent 
Restaurants across the 
country with another 12,301 
independent Cafés, and 
independent Fast Food outlets 
still out-number those within a 
chain. 

The fine dining restaurants that 
celebrity chefs work in and usually 
own, only accounts for around 2% of 
all Restaurants in this country. That has 
not changed and will not change. 

In this survey, we interviewed 
Restaurants, Cafés, QSR Independents, 
Pubs, Clubs, Hotels, Motels as well 
as Function Caterers.  This takes our 
number of total surveys so far, for the 
Bulletin alone, to more than 1,700 
since mid-March this year. Needless to 
say, these sample sizes are significant 
and more than statistically correct. 
The survey period for this issue of the 
Bulletin started on July the 20th and 
closed on August 25th.  
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ENCOURAGING FOODSERVICE MARKET BEHAVIOURS AS 
RESTRICTIONS ARE EASING

During the lockdown period, two thirds of the respondents said they had not 
closed during the lockdown period, but pivoted to takeaway and other services.

 
 

Among the outlets that closed down temporarily, the vast majority of outlets had 
been open again for eight weeks or longer (78%).
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EVEN MORE ENCOURAGING….

 

The vast majority of commercial foodservice operators report that their staff levels 
are the same in July/August as they were back in February 2020.  However, 
14% of foodservice operators have had to reduce staff levels, representing 
considerable job losses.

No doubt, as is evident from the below chart, these encouraging numbers are 
largely due to the Government’s JobKeeper support.
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GOVERNMENT APPROVAL RATINGS REMAIN HIGH AMONG 
FOODSERVICE OPERATORS

89% of operators give the Government 5-stars for their support of the foodservice 
industry. Another 7% give the Government 4-stars. 3% give them 3-stars. Only 
1% give them 2-stars.

TRADING HOURS ALMOST BACK TO NORMAL

Only 7% of respondents reported that they had not returned to normal trading 
hours.
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MENUS ALMOST BACK TO NORMAL

 

90% of operators say they are back to their pre-
Covid menus already.
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NEGATIVE IMPACT OF TRAVEL RESTRICTIONS ON FOODSERVICE 
BUSINESSES

There is no doubt that many foodservice operators have seen their turnover 
negatively impacted due to both domestic as well as international travel 
restrictions.
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Sissel

GOING FORWARD

The vast majority of commercial 
foodservice operators, not surprisingly, 
feel the strain of the crisis and remain 
very concerned about the future.

81% of the respondents in this recent 
survey rated their level of concern 
between 6 and 8 - using a scale where 
0 = ‘not at all worried’ and 10 = 
‘extremely worried’. 

Another 14% gave their 
level of concern a rating 
of 10, in other words, 
they are extremely 
worried about their 
business in the months 
ahead. 

IN SUMMARY

As we read through the hundreds of 
comments received through the survey, 
there are some very common threads.  
Naturally, opinions and experiences 
differ, but in general….

• Many operators think they are 
“going well”.

• JobKeeper is keeping them alive.

• Take-away is still key to business 
turnover.

• Concern with the Victorian situation 

and whether lockdown will take 
place again in their area, their state.

• Social distancing rules and 
regulation have become the new 
normal. Most operators and 
patrons alike have quickly become 
accustomed to what they have to 
do.

In the next COVID-19 Foodservice 
Bulletin , we will let you know what 
the best sellers have been on the menu 
during the past five months.

Stay safe – this, too, shall pass.

With kind regards,
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