
page 1 of 2SUCCESS BASED ON SOUND INSIGHT

Dear AFS Subscriber,

We are delighted to continue working with you and your company to provide data and insights that 
contribute to enhancing your organisation’s performance within the Australian Foodservice market.

As part of Food Industry Foresight’s continuous improvement ethos, we have undertaken a major 
review of Australian Foodservice to further enhance the value of this service to you and your company.
The principal change lies in the primary data collection for the market size modelling. 

Over the past eight years, annual data collection has taken place in a single time period. Starting in 
February this year, we are now collecting food and beverage volume purchase data by operators on 
a monthly basis relating to the recent past.  

By undertaking the survey monthly with increased total sample sizes, and accumulating the data in 
order to provide moving annual totals, we will be able to:
• Provide more accurate market size data
• Identify market volume movements earlier 
• Understand seasonal patterns on a quarterly basis

All data collection is conducted by FI Foresight’s specially trained team of interviewers.  Our proprietary 
developed market size modelling is continuously reviewed and enhanced. We have also undertaken 
a number of other initiatives that will improve the efficiency and effectiveness of the whole survey and 
analysis process.

The first Market Size Database built according to the above principles will be available in February 
2016. This will be followed by a new up-dated database six months later. From February 2017, we 
propose to up-date the market size database on a quarterly basis.

Following each up-date of the Market Size Database, we will provide comprehensive product analysis 
and reports across the twelve product categories identifying key volume trends.

Attached is an outline of all Australian Foodservice Deliverables as well as the new report schedule 
which takes effect from October this year.  
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AFS July Reporting 2015

2015 represents the in-between year when we convert Australian Foodservice market sizing to data 
based on moving annual totals. In addition, we will be providing standard product category reports 
twice yearly. As a result, reporting will only follow the new time schedule from October 2015.

Hence, by the end of July, we will deliver the following:

• Up-dated Outlet Number Database for 2015
• Outlet Number Analysis Report for 2015
• State of Play: Latest foodservice trends, developments & market conditions including 

Foodservice Confidence Index by Commercial Channel
• Meal Occasion Index
• Distribution in Foodservice: relative importance of each distribution channel – major distributors’ 

market reputation/ratings – private label versus branded product
• High level trends relating to product category market size and developments

Finally, we are excited to continue working with you and to bring these new key benefits to you and 
your company as a subscriber to Australian Foodservice:

	 w	 Deeper and earlier insights into market changes to underpin your planning and   
  decision making through enhanced and more frequent market information updates

	 w	 Over time, improved planning through a greater understanding of seasonal patterns  
  – particularly in the commercial segments

Kind regards,

Sissel Rosengren


